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From propaganda piece to symbol of Islam: The transformation of Abd al-Malik’s all-epigraphic coinage.

	Each time Abd al-Malik issued a new coin type in gold or silver, it carried visual and verbal messages appropriate for a specific historical context.  After rapidly surveying some of the new coin types issued between 72 and 77 H., the presentation will concentrate on the all-epigraphic gold of 77 and silver of 78, which are interpreted as propaganda pieces against the Byzantines.  However, because Abd al-Malik used a lighter weight standard for his new gold coins, issued them in large numbers, made them easily distinguishable from earlier gold issues, and had them traded by number and not by weight, the new coins acted as “bad” money in the market and drove out the earlier “good” Byzantine and Arab-Byzantine gold coins. This is a classic case of the application of Gresham’s Law where bad money drives out good money.  This immediate and total success of the all-epigraphic gold coinage transformed it from another example of Muslim coinage into a symbol of Islam.  At the same time, this new all-epigraphic coinage generated the only clear opposition by the ulama to any Muslim coins included those struck with human images.
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